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Synopsis

Creating A Brand ldentity is a complex challenge for the graphic designer. It requires practical
design skills and creative drive as well as an understanding of marketing and consumer behaviour.
This practical handbook is a comprehensive introduction to this creative process. Exercises and
examples highlight the key activities undertaken by designers to create a successful brand identity,
including defining the audience, analyzing competitors, creating mood boards, naming brands,
designing logos, presenting to clients and launching the new identity. Case studies throughout the
book are illustrated with brand identities from around the world, including a diverse range of
industries such as digital media, fashion, advertising, product design, packaging, retail and more.
Filled with tips and tricks on research, design and testing, this is essential reading for students,

graduates and working designers exploring this area for the first time.
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Customer Reviews

Catharine Slade-Brooking has an industry background in branding, packaging and illustration with a
client list including Glaxo Smith Kline, Lloyds Bank and the Sunday Times. She has written widely
on graphic design subjects including 'The Encyclopedia of lllustration Techniques’ and has exhibited
work nationally and internationally, from the Mall Galleries in London to the Norsk Farmasihistorisk
Museum Oslo. She has taught within the University sector for over 15 years specializing in branding

and visual identity and now teaches on the BA Graphic Communication course at Farnham UCA.

As a self-taught designer - this is the book I've been looking for. Excellent insight, well-designed and

a core set of principles worth building on. Very happy to have had this one recommended to me.



This book is an invaluable reference tool for anyone who works with visual identity and logo design.
All the example are timeless. | will admit, the book is comically large in size, but | don’t mind. Just

makes me feel like a hobbit reading a normal sized book.

Really wish this would’ve been one of my textbooks in college. A well-written, thoughtfully arranged

book with a wealth of information that will help educate those interested in brand identity.

book has very poor typography. lacks readability. text font is a bad choice

This is a great book to understand Brand Identity

Very useful information about branding and graphic design.

This is essential reading for any brand design student, startup, marketing manager or design
professional. It is a thorough, comprehensive introduction and resource from start to finish, but
thankfully not a verbosely dense tome. This 160-page guide is primarily a portable, easily
accessible textbook with real-world exercises for students or junior account brand managers
alike.Very enjoyable with plenty of international case studies and presentation examples to reinforce
points and typical scenarios one would face in the sometimes long, drawn-out journey of crafting a
brand identity. Not heavy on process from a design perspective, but brand-centric from throughout,
with some encouraging yet realistic words of wisdom (AfA¢A & -A A“process is more of a
marathon than a sprint, requiring long-term building of brand").Author Catharine Slade-Brooking,
who has plenty of industry experience in branding, packaging and illustration under her belt, outlines
eight logical chapters: branding basics, brand anatomy, brand strategy, the design process,
research, analysis, concept development and delivering the final design. Slate-Brooking includes
many good details to consider (e.g. knowing cultural norms when branding for a country outside of
your own), and strategic pointers on how to successfully launch a brand from a creative perspective.
Exercises and examples highlight the key activities undertaken by designers to create a successful
brand identity, including defining the audience, analysing competitors, creating moodboards,
naming brands, designing logos, presenting to clients, rebranding and launching the new identity.
Filled with many good visuals throughout (sometimes too small to effectively illustration certain

points), there is also a vital smaller section exploring the creative side of developing creative



concepts. This guide, filled with many words of experience, is like a trustworthy mentor in book
form.Overall this is an excellent, practical and most useful resource for anyone involved in any stage
or area of branding. The up-to-date current content includes every step from client/account relations
to creative process to brand management, audits, launches, etc. to successfully launching a brand
identity from beginning to end. It doesnAfA¢A 4 -A a,¢t continue on with what happens after the
launch (maintaining and nurturing the brand in the months or years following the launch) but

nevertheless, this book is definitely a keeper and very recommended.

thanj you

Download to continue reading...

How to Launch a Brand: Your Step-by-Step Guide to Crafting a Brand: From Positioning to Naming
and Brand Identity How to Launch a Brand (2nd Edition - Trade): Your Step-By-Step Guide to
Crafting a Brand: From Positioning to Naming and Brand Identity Creating a Brand Identity: A Guide
for Designers Before the Brand: Creating the Unique DNA of an Enduring Brand Identity Designing
Brand Experience: Creating Powerful Integrated Brand Solutions (Graphic Design/Interactive Media)
Designing Brand ldentity: A Complete Guide to Creating, Building, and Maintaining Strong Brands
Brand-new Pencils, Brand-new Books (Gilbert and Friends (Paperback)) Create Demand for Your
Brand: Brand From The INSIDE out Strategic Brand Management: Building, Measuring, and
Managing Brand Equity, 4th Edition The Global Brand: How to Create and Develop Lasting Brand
Value in the World Market Brand Warfare: 10 Rules for Building the Killer Brand The Brand Called
You: The Ultimate Personal Branding Handbook to Transform Anyone into an Indispensable Brand
Fabrics: A Guide for Interior Designers and Architects (Norton Professional Books for Architects &
Designers) Thinking with Type: A Primer for Designers: A Critical Guide for Designers, Writers,
Editors, & Students Designing Brand Identity: An Essential Guide for the Whole Branding Team, 4th
Edition Designing Brand Identity: An Essential Guide for the Whole Branding Team Building Better
Brands: A Comprehensive Guide to Brand Strategy and Identity Development Society of Publication
Designers: 34th Publication Design Annual (Society of Publication Designers’ Publication Design
Annual) (Vol 34) Grid Systems in Graphic Design: A Visual Communication Manual for Graphic
Designers, Typographers and Three Dimensional Designers (German and English Edition)
Ingenious Mechanisms for Designers and Inventors, 1930-67 (Volume 1) (Ingenious Mechanisms

for Designers & Inventors)


http://privateebooks.com/en-us/read-book/5VnnV/creating-a-brand-identity-a-guide-for-designers.pdf?r=v%2FQuWARHxSXdvfxkHkSWkGfrDiQzlnLIbcTnkbHO9vs%3D
https://merrill-reef.firebaseapp.com/contact.html

DMCA
Privacy

FAQ & Help


https://merrill-reef.firebaseapp.com/dmca.html
https://merrill-reef.firebaseapp.com/privacy-policy.html
https://merrill-reef.firebaseapp.com/faq.html

